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CANADIAN COUNCIL OF BETTER BUSINESS BUREAUS

ANNUAL REPORT

2002 – 2003

The Better Business Bureau system aims to be the largest business ethics organization in Canada and the United States

VISION….

To be the major information source for ethical business and advertising practices  

MISSION….

To promote and encourage outstanding ethical relationships between business and the public

VALUES….

To adhere to the values of excellence, integrity, teamwork, trust, respect and accountability

GOAL….

To follow strategic directions for the Better Business Bureau system as a team of professionals, united by a commitment to a common vision, mission and values

Message from the Chair

The past year has shown growth in overall membership in the Canadian Better Business Bureau system. We have also seen substantial increases in the number of inquiries answered and complaints handled by Canadian bureaus. Both these indicate a high level of public awareness of our services and confirm the continuing need in the community.

Within a very short time, all of our local bureaus will have reliability reports online. This enables the public to check our system’s report on a business, easily, quickly, and at any time of the day. Experience has shown great public acceptance and support of online reports, and use of technology has certainly enabled the bureau system to provide increased levels of service to both its membership and the public. 

I continue to be grateful for the level of commitment of national members, whose membership provides the revenue necessary to operate the Canadian Council. This commitment of national members extends not only to financial commitment but to the volunteer time of national member directors on our Board. Our national members deserve public recognition for their support of ethical business practices in Canada.

In the coming year, I hope to be able to announce the opening of a new Better Business Bureau in Metropolitan Toronto, which will provide much needed coverage of our services in Canada’s largest city.

I know I speak for all of the members and volunteers on our Board of Directors, by expressing my pride in serving the Canadian Better Business Bureau system, and its crucial work.

David Brander

Chairman of the CCBBB Board of Directors 

Message from the President

The challenges, opportunities, and achievements in the Canadian Better Business Bureau system during the past year set a positive tone and sound basis for continued growth through awareness, accessibility, service and membership. The majority of the local bureaus achieved consistent growth, month by month, in local membership support, while at the same time dealing with an increase in the number of inquiries and complaints. For example, in February 2003, 11 of the 14 bureaus had increases in memberships.  Prime indicators of the increased public awareness in the work of the BBB, are the December 2002 to January 2003 requests for reliability reports and written complaints. Both categories increased by 40%.

Online reliability reports are now provided by 11 of the 14 bureaus, with the remainder committed by board approved plans to introduce their reports within the next few weeks. Another area of positive growth is the number of hits to the CCBBB website; March 2002 saw an average of 500, in March 2003 it increased to an average of 700.

Confidence in the work of the Canadian Council is reflected by the high level of national membership renewals this year.  The growth was five new members and their corporately owned locations. The communication between national members and the council office continues to be a priority, and regular contacts are made.

Throughout the year the Council was invited to participate in a number of partnership initiatives with the government and law enforcement agencies throughout Canada.  See details later in the report.

Public awareness continued through media interest, both print and electronic, including issues involving identity theft, telemarketing scams, credit card fraud, and business opportunities that are always “too good to be true”. In April 2002 the Council started issuing a monthly report on the Top Ten Canadian Consumer Inquiries and Complaints received by the BBB. Interest in the report continues to increase monthly, by government offices, media and many national members.

The Better Business Bureau can be proud of the work during the past year. The continued growth in BBB recognition is the result of the combined efforts of the 215 volunteer board members, 133 bureau management and staff, and 166 volunteers who contribute their time to local bureau office activities.

Bob Whitelaw

President and CEO

The Better Business Bureau System – Then and Now
From the late 1800’s when responsible advertising was in the hands of the paper media, to the 1900’s when volunteers took up the challenge to expose less than ethical advertisers and suspicious schemes, came the decades of the 20th century when advertising expanded. It then became essential to have acceptable standards of honesty for the marketplace.

The influence of the Coca Cola company’s president, Samuel C. Dobbs, making a case for ethical advertising, was significant, and then came the creation of vigilance committees in 1912 that evolved into the National Better Business Bureau. As the BBB continued to gain recognition in the United States, with a reference guide for advertisers, the torch logo in 1962, and amalgamation of two associations to form the Council of Better Business Bureaus (CBBB) in 1970, there was a newer version of the organization growing north of the border.

The BBB came to Canada in 1935, and with 14 bureaus now in existence, from St. John’s, Newfoundland to Victoria, British Columbia, membership continues to grow. Recognition of the BBB as a valuable sounding board, and an organization that is people friendly as well as the buffer between business and the consumer, is necessary for a healthy business marketplace. Whether a local or a national member, companies can expect the same high standards of service from the offices, as can the consumers who use the service. All companies in North America, regardless of size, can submit their names for the BBB International Torch Award for Marketplace Ethics (winners announced at the annual assembly in September), an opportunity to be recognized as a business that supports high ethics and business standards.

The Canadian Council of Better Business Bureaus (CCBBB) is pleased to provide an overview of the 2002 - 2003 Canadian BBB activities:


Instances of direct service

1,786,007 million (excludes web-site access)

    
Reliability reports on companies
1,056,382


Written complaints resolved 

21,431


BBB members throughout Canada
23,475 


As Canada strives to meet the challenges of the global community, so the BBB continues to work towards improved communication in an age of electronic commerce. BBB reports, consumer inquiries, web-site access in French and English, and BBB OnLine - created to provide a reliability seal that provided verification by a “click”- are all components of our service.

Highlights in the 2002 to 2003 period – Outreach and Awareness
Outreach can be divided into the following sections:

Better Business Bureaus across Canada

Federal Government, Canada and the U.S.

Media (covered elsewhere in this report)

The president of the CCBBB has continued to travel extensively in Canada, to visit both bureaus and national members. The promotion of the BBB system to large companies is also included during time away from the office.

Presence at a bureau Annual General Meeting and /or awards ceremony is always high on the agenda, and those not visited in 2002 – 03 will be a priority for the upcoming year. Twelve of

the 14 bureaus were visited in this past year.

Continued outreach with various Federal Government departments and agencies, invitations to participate in information sessions, think tanks, and working groups have given a higher profile to the Better Business Bureau. Examples of involvement this year include:

*Industry Canada – ongoing participant in public policy round table discussions on The Access to Information Act, and the Consumer Information Gateway Project. Also a participant in new groups, the Electronic Commerce Working Group and Self Regulation in Canadian Moving Practices. 

Invited by the Competition Bureau to prepare a 10 minutes video for presentation at a March 2003 conference in Australia.

*U.S. Federal Trade Commission, Washington, DC – a panelist for conference, Partnerships Against Cross Border Fraud.

Invited to write an article on Cross Border Business Scams in the magazine Fraudbusters; published Spring 2003.

*Canadian Embassy, Washington, D.C. – ongoing discussions on Canada & U.S. consumer fraud and scam issues. 

*Financial Consumer Agency of Canada – new contact and regular briefing meetings.

*Ontario Ministry of Consumer & Business Services – participant in new advisory group, Minister’s Advisory Forum, on consumer issues and new legislation. 

*Office of Fair Trading, London, England – international partnership and exchange of information on scams and frauds.

Invited to demonstrate Online Reliability Reports, and provide an overview of the International Scams situation.

*The CCBBB was invited for the first time to participate in the Integrated Workshop Policing Conference; hosted by PhoneBusters, Ontario Provincial Police and RCMP.
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For March 2003, the Canadian Council website averaged between 700 and 800 weekday visits

More than 194,688 total hits were between March 2002 and March 2003

The following eleven Canadian Bureaus have online reports:

1. Better Business Bureau of Vancouver Island (Victoria) 

2. Better Business Bureau of Mainland British Columbia (Vancouver)
3. Better Business Bureau of Southern Alberta (Calgary)
4. Better Business Bureau of Central & Northern Alberta (Edmonton) 

5. Better Business Bureau of Manitoba (Winnipeg) 

6. Better Business Bureau of Windsor and Southwestern Ontario (Windsor) 

7. Better Business Bureau of Western Ontario (London) 

8. Better Business Bureau of Mid Western Ontario (Kitchener) 

9. Better Business Bureau of South Central Ontario (Hamilton) 

10. Better Business Bureau of Eastern Ontario and the Outaouais (Ottawa) 

11. Better Business Bureau of Quebec (Montreal)
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Welch & Company LLP

Levesque Marchand , Chartered Accountants

AUDITORS’ REPORT

To the Members of 

CANADIAN COUNCIL OF BETTER BUSINESS BUREAUS/ 

CONSEIL CANADIEN DES BUREAUX D'ETHIQUE COMMERCIALE 

We have audited the statement of financial position of Canadian Council of Better Business Bureaus /Conseil Canadien des Bureaux D'Ethique Commerciale as at March 31, 2003 and the statement of operations and changes in net assets and the statement of cash flows for the year then ended. These financial statements are the responsibility of the company's management. Our responsibility is to express an opinion on these financial statements based on our audit. 

We conducted our audit in accordance with Canadian generally accepted auditing standards. Those standards require that we plan and perform an audit to obtain reasonable assurance whether the financial statements are free of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also includes assessing the accounting principles used and significant estimates made by management, as well as evaluating the overall financial sta1ement presentation. 

In our opinion, these financial statements present fairly, in all material respects, the financial position of the organization as at March 31, 2003 and the results of its operations and changes in cash position for the year then ended in accordance with Canadian generally accepted accounting principles. 
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CHARTERED ACCOUNTANTS

Ottawa, Ontario 

April 25, 2003. 
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( See accompanying notes )
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{Incorporated under the laws of Canada)
STATEMENT OF FINANCIAL POSITION
MARCH 31, 2003

2003
ASSETS
CURRENT ASSETS
Cash $ 20,368
National members and associate fees receivable 4,280
License fees and other receivables -
Prepaid expenses 2,986
27,634
CAPITAL ASSETS
Furniture and equipment 28,760
Computer equipment 2.880
31,640
Less accumulated amortization 27.858
3,782
$_ 31416
LIABILITIES AND NET LIABILITIES
CURRENT LIABILITIES ‘
Accounts payable and accrued liabilities $ 19,623
Levy program payable ' 37,515
Deferred national members and associate fees 140.928
198.066
NET LIABILITIES
Invested in capital assets 3,782
Unrestricted (162.868)
(166,650)
$ 31,416

Approved by the Board:
...................... Director

...................... Director

(See accompanying notes)
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$ 4,390

376
3.847

8,612

28,760
1.710
30,470
26.803
3,667

$ 12,279

$ 9896
52,000
105,945
167.841

3,667
(151.895)
(155,562)

$ 12279




( See accompanying notes )
CANADIAN COUNCIL OF BETTER BUSINESS BUREAUS/

CONSEIL CANADIEN DES BUREAUX D'ETHIQUE COMMERCIALE

NOTES TO THE FINANCIAL STATEMENTS

YEAR ENDED MARCH 31, 2003

1. PURPOSE OF THE ORGANIZATION 
The Canadian Council of Better Business Bureaus is the national organization for the regional bureaus to provide assistance and support to its members. The Council is incorporated under the Canada Corporations Act as a not-for-profit organization without share capital and accordingly is not subject to income taxes. 

2. CONTINUING OPERATIONS 

These financial statements have been prepared on the going concern basis of accounting, which assumes the realization of assets and liquidation of liabilities in the normal course of operations. 

The organization's contribution as a going concern is dependent upon its ability to satisfy its current obligation through achieving a positive operational cash flow and continuing support from member Canadian bureaus and its u.s. affiliate organization. 

3. SIGNIFICANT ACCOUNTING POLICIES 

Membership fees 

Annual membership fees are recognized as revenue in the year in which they are billed. Annual fees relating to the following fiscal year have been recorded as deferred revenue. 

Capital assets 

Capital assets are recorded at cost. Amortization is provided on a declining balance basis using the following annual rates: 

Furniture and equipment Computers 

20% 30% 

Use of estimates 

The preparation of financial statements in conformity with Canadian generally accepted accounting principles requires management to make estimates and assumptions that affect the reported amounts of assets and liabilities and disclosure of contingent assets and liabilities at the date of the financial statements and the reported amounts of revenues and expenses during the reporting period. Actual results could differ from those estimates. 

Financial instruments 

The company's financial instruments consist of cash, national members and associate fees receivable and accounts payable. Unless otherwise noted, it is management's opinion that the company is not exposed to significant interest, currency or credit risks arising from these financial instruments. 

4. COMMITMENTS 

Lease 

The organization is committed to a lease agreement for premises. Approximate annual payments required under the lease are $23,000 renewable annually. 

Media Watch
The importance of media support, television, radio and print, for publicizing the consumer stories that assist the public with awareness issues, cannot be underestimated. Of parallel importance is the public’s understanding of the role and purpose of the BBB, and if a news article or interview does not emphasize to, “check with your local” bureau, more and more readers or viewers are contacting them anyway.

During the past year, there has been interest from new media sources as well as the regular and ongoing contact and interviews with CTV National, CTV NewsNet, CBC National, Canadian Press, CanWest News, and the Globe and Mail.

Examples of newspaper articles:


*The Ottawa Citizen, April 6/02

- Too Good To Be True Usually Is

*The Telegram (St John’s, Newfoundland), May 25/02 

- BBB Never Needed More Than Now: CEO. Interview with Ken Hunter, CBBB


*Winnipeg Sun, June 21/02

 
- BBB Targets Dirty $$


*GlobeandMail.com, December 16/02
- You Could Win a Car! Not 

*Hamilton Spectator, January 30/03

- BBB&Action Line have Lots in Common

The CCBBB office continues to reach out to a variety of media, in Canada and the U.S. It is necessary to note that the Canadian Council office is contacted frequently by media for “comments”, to elaborate on an existing issue, or to give a BBB reaction.The Top Ten list is sent monthly as a media release.

Examples of media coverage, much of it going nationally, includes:


2002

Fox TV (New York)

April
 



CFAX Radio (B.C.)

April


CNBC



May


WABC (New York)

June 

NBC 



June 


CTV (Toronto)

July 


Global (National News)
September




CBS



October

CTV (Toronto)

November

CITY TV (Toronto)

December

NewRO (Ottawa)

December

2003

CJOH (Ottawa)

January


Global



January


CTV (Toronto)

February


WSTM (Rochester, NY)
February


CFRA (Ottawa)

March
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BOARD OF DIRECTORS

(Until May 2003)

EXECUTIVE COMMITTEE


Chair 


David Brander


Past Chair

Mark Hanley 

CCBBB


Scott, Petrie, Brander & Walters
CCBBB

               Mitchell’s Gourmet Foods


Treasurer

Brenda Watson


Chair


Ric Borski




Baker Watson Chartered Accountants
COM


Committee of Managers


Vice Chair

Peter Berry


President

Bob Whitelaw




OB 1 Consulting Inc.

CCBBB


Canadian Council of BBB’s

Vice Chair

Brian Curial


President

Ken Hunter


Miller Thomson  LLP

CBBB


Council of BBB’s






Vice Chair

Greg Shannon


Chair


Thomas J. Ryan




Miller Thomson LLP

CBBB


Quaker Foods & Beverages

Vice Chair

Val Thompson




Frontier Subaru

BUREAU DIRECTORS

Vancouver Island, BC
Colin Moorman


Mainland of BC

Steve Heather




Duttons & Co. Real Estate Ltd.



I.C.B.C.



Southern Alberta

Dennis O’Neil


Central & Northern AB
Brian Curial








AMJ Campbell Van Lines




Miller Thomson LLP

Saskatchewan

Brenda Watson


Manitoba

Val Thompson







Baker Watson Chartered Accountants



Frontier Subaru




Windsor & S.W. Ont.
Peter Berry


Western Ontario

George Mendrinos




OB 1 Consulting Inc.




3M Canada Company














Midwestern Ontario
Laverne Brubacher


South Central Ontario
Paul S. Dixon




Menno S. Martin Contractor Ltd



Leggat, Baldwin, Keesmaat & Dixon






Ric Borski



Chair  COM

Eastern Ontario &
Tim Georgeoff


Quebec


Marcel Clément



the Outaouais

CAA North & East Ontario




Bell Canada



Maritimes

Clint Giffin


Newfoundland &

Gordon Morgan

AMJ Campbell Van Lines

Labrador                               Coldwell Banker Abba Realty


NATIONAL MEMBERS ON CCBBB BOARD OF DIRECTORS, (representatives)

Welcome Wagon Ltd (Pat Neuman); Canada Post Corporation (Alain Guilbert); TD Canada Trust (Chris Mariani); Quixtar Canada Corporation (Angela Abdalla); Dynamic Circulation Inc. (Greg Shannon)

CANADIAN BUREAU CONTACT INFORMATION – West to East 

	Canadian Council of Better Business Bureaus
 TC \l1 "
Canadian Council of Better Business Bureaus TC \l1 "Canadian Council of Better Business Bureaus44 Byward Market Square, Suite 220

Ottawa, ON     K1N 7A2

Telephone: (613) 789-5151          Fax: (613) 789-7044

E-Mail: ccbbb@canadiancouncilbbb.ca
Website: www.canadiancouncilbbb.ca

	Better Business Bureau of Western Ontario TC \l1 "
Better Business Bureau of Western Ontario TC \l1 "Better Business Bureau of Western Ontario616-200 Queens Avenue

London, ON     N6A 1J3

Telephone: (519) 673-3222          Fax: (519) 673-5966

Toll-free (Area Code 519 only): 1-877-283-9222

E-Mail: inquiries@bbblondon.on.ca
Website: www.bbblondon.on.ca (Online Reports)

	Better Business Bureau of Vancouver Island TC \l1 "
Better Business Bureau of Vancouver Island TC \l1 "Better Business Bureau of Vancouver Island1005 Langley Street, Suite 201

Victoria, BC     V8W 1V7

Telephone: (250) 386-6348          Fax: (250) 386-2367

E-Mail: info@bbbvanisland.org
Website: www.bbbvanisland.org (Online Reports)

	Better Business Bureau of Mid-Western Ontario 

Better Business Bureau of Mid-Western Ontario TC \l1 "Better Business Bureau of Mid-Western Ontario354 Charles Street East

Kitchener, ON     N2G 4L5

Telephone: (519) 579-3080          Fax: (519) 570-0072

Toll-free (Area Codes 705, 519, 905 only): 1-800-459-8875  

E-Mail: inquiry@bbbmwo.ca
Website: www.bbbmwo.ca (Online Reports)



	Better Business Bureau of Mainland B.C.
404-788 Beatty Street

Vancouver, BC     V6B 2M1

Telephone: (604) 682-2711          Fax: (604) 681-1544

E-Mail: bbbmail@bbbvan.org
Website: www.bbbvan.org (Online Reports)

	Better Business Bureau of South Central Ontario TC \l1 "
Better Business Bureau of South Central Ontario TC \l1 "Better Business Bureau of South Central Ontario100 King Street East

Hamilton, ON     L8N 1A8

Telephone: (905) 526-1111          Fax: (905) 526-1225

E-Mail: info@bbbhamilton.com
Website: www.bbbhamilton.com (Online Reports)

	Better Business Bureau of Southern Alberta TC \l1 "
Better Business Bureau of Southern Alberta TC \l1 "Better Business Bureau of Southern Alberta350-7330 Fisher Street S.E.

Calgary, AB     T2H 2H8

Telephone: (403) 531-8780          Fax: (403) 640-2514

E-Mail: complaints@betterbusiness.ca

Website: www.betterbusiness.ca (Online Reports)


	Better Business Bureau of Eastern Ontario and the Outaouais TC \l1 "
Better Business Bureau of Eastern Ontario and the Outaouais TC \l1 "Better Business Bureau of Eastern Ontario and the Outaouais603-130 Albert Street

Ottawa, ON     K1P 5G4

Telephone: (613) 237-4856          Fax: (613) 237-4878

Toll-free (Area Code 613 only): 1-877-859-8566

E-Mail: info@easternontario.bbb.org
Website: www.easternontario.bbb.org (Online Reports)



	Better Business Bureau of Central & Northern Alberta  TC \l1 "
Better Business Bureau of Central & Northern Alberta TC \l1 "Better Business Bureau of Central & Northern Alberta9707-110th Street, 888 Capital Place

Edmonton, AB     T5K 2L9

Telephone: (780) 482-2341          Fax: (780) 482-1150

Toll-free (Province of Alberta only): 1-800-232-7298

E-Mail: info@edmontonbbb.org
Website: www.edmontonbbb.org (Online Reports)


	Better Business Bureau of Québec TC \l1 "
Better Business Bureau of Québec TC \l1 "Better Business Bureau of Québec785 Plymouth Avenue, Bureau 304

Ville Mont-Royal, PQ     H4P 1B3

Telephone: (514) 286-9281          Fax: (514) 286-2658

E-Mail: bbbbec@bbb-bec.com
Website: www.bbb-bec.com (Online Reports – Members only)



	Better Business Bureau of Saskatchewan TC \l1 "
Better Business Bureau of Saskatchewan TC \l1 "Better Business Bureau of Saskatchewan201-2080 Broad Street

Regina, SK     S4P 1Y3

Telephone: (306) 352-7601          Fax: (306) 565-6236

E-Mail: bbbsask@accesscomm.ca
Website: www.bbbsask.com

	Better Business Bureau of the Maritimes TC \l1 "
805-1888 Brunswick Street

Halifax, NS     B3J 3J8

Telephone: (902) 422-6581          Fax: (902) 429-6457

E-Mail: bbbmp@bbbmp.ca
Website: www.bbbmp.ca


	Better Business Bureau of Manitoba TC \l1 "
1030 B Empress StreetBetter Business Bureau of  Manitoba TC \l1 "Better Business Bureau of  Manitoba1030 Empre10
Winnipeg, MB     R3G 3H4

Telephone: (204) 989-9010          Fax: (204) 989-9016

Toll-free (Province of Manitoba only): 1-800-385-3074

E-mail: bbb1@mts.net
Website: www.bbbmanitoba.ca  (Online Reports)


	Better Business Bureau of Newfoundland & Labrador TC \l1 "
Better Business Bureau of Newfoundland & Labrador TC \l1 "Better Business Bureau of Newfoundland & Labrador360 Topsail Road

St. John’s, NF     A1E 2B6

Telephone: (709) 364-2222          Fax: (709) 364-2255

Toll-free (Area Code 709 only) 1-877-663-2363 

E-Mail: info@bbbnl.org

Website: www.bbbnl.org

	BBB of Windsor & South-Western Ontario TC \l1 "
BBB of Windsor & South-Western Ontario TC \l1 "BBB of Windsor & South-Western Ontario880 Ouellette Avenue, Suite 302

Windsor, ON     N9A 1C7

Telephone: (519) 258-7222          Fax: (519) 258-1198

E-Mail: wbbb@wincom.net 
Website: www.bbbwindsor.com (Online Reports)


	


 SEQ CHAPTER \h \r 1



NATIONAL MEMBER COMPANIES

1. Allianz Education Funds Inc. (formerly Heritage Scholarship Trust Foundation)
2. A Plus Child Development (Canada) Ltd.

3. Bank of Montreal

4. Bank of Nova Scotia

5. BBM Bureau of Measurement

6. Bell Canada

7. Best Buy Co., Inc./Future Shop

8. Bridgestone/Firestone Canada Inc.

9. Canada Post Corporation

10. Canadian Scholarship Trust Foundation (formerly Canadian Scholarship Trust             




            Consultants)

11. Canadian Tire Corporation Ltd.

12. Capital One Inc.

13. Culligan of Canada Ltd.

14. DaimlerChrysler Canada Ltd.

15. Darnley Professional Training Institute Inc. (formerly Institut de formation                                        professionnelle). Stratford Career Institute is the flagship school 
16. Dynamic Circulation Inc. (The Interprovincial Circulation Group of Companies)
17. Essentially Yours Industries (Canada) Inc.

18. Excel Telecommunications (Canada) Inc.

19. Ford Motor Company of Canada Ltd.

20. General Motors of Canada Ltd.

21. Goodyear Canada Inc.

22. H & R Block Canada Inc.

23. HSBC Bank Canada

24. Investors Group Inc.

25. KIA Canada Inc.

26. Krown Corporate (Krown Rustproofing)

27. Liberty Health

28. Lennox Canada Inc.

29. Mary Kay Cosmetics Ltd.

30. MBNA Canada Bank

31. National Money Mart Company

32. Phone Directories Co. (formerly Western Phone Directories)

33. Quixtar Canada Corporation

34. Royal Host Corporation

35. Scholarship Consultants of North America Ltd.

36. Shaklee Canada Inc.

37. The Brick Warehouse Corporation

38. The Pampered Chef Canada Inc.

39. Thomson Education Direct Limited (formerly ICS Canadian Limited)

40. Toronto Dominion Bank Greenlight Financial Services

41. Trans Canada Credit Corporation

42. Vector Marketing Canada Ltd.

43. VIA Rail Canada Inc.

44. Welcome Wagon Ltd.

45. Xentel DM Inc.    
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STATEMENT OF CASH FLOWS
YEAR ENDED MARCH 31, 2003

2003 2002
CASH PROVIDED BY (USED IN)
Operating activities
Net expense $(11,088) $ (7,698)

Charges not requiring an outlay of cash:
Amortization 1.054 810

(10,034) (6.888)

Cash provided by (used in) changes in level of:

National members and associate fees receivable (4,280) 8,020
License fees and other receivables 375 4,055
Prepaid expenses 861 (3,847)
Accounts payable and accrued liabilities 9,727 5,396
Levy program payable (14,485)
Deferred national members and associate fees 34,983 (9.447)
27,181 4177
17.147 (2,711)
investing activities

Purchase of capital assets (1.169) (1.710)
INCREASE (DECREASE) IN CASH 15,978 (4,421)
CASH AT BEGINNING OF YEAR 4,390 8.811

CASH AT END OF YEAR $ 20,368 $ 4390
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STATEMENT OF OPERATIONS AND CHANGES IN NET ASSETS
YEAR ENDED MARCH 31, 2003

Actual Budget Actual
2003 2003 2002
Revenue
National members and associate fees $ 248992 § 261500 $ 258,082
Committee of managers meeting 20,640 21,000 16,011
License fees 3,500 3,500 2,250
Debt forgiveness 12,630 - -
Miscellaneous 850 - 1.445
286,612 286,000 277.788
Expenses
Salaries and employee benefits 123,782 114,886 121,502
Meeting:
Directors and executives 23,685 18,000 19,022
President's travel 17,010 15,500 16,838
Assembly 10,319 10,000 14,395
Committee of managers 32,584 21,000 15,491
Legal and audit 5,839 8,000 3,990
Bad debts 4,732 - 2193
Bureau commissions 3,600 11,200 8,424
Insurance 1,188 1,200 -
Rent and utilities 20,553 20,400 18,300
Office 4,771 5,000 3,032
Web-site project 4,639 4.480 3,757
Telephone and fax 8,469 5,700 6,088
Postage 1,439 1,800 2,312
Secretarial and accounting 3,960 2,400 1,256
Printing and stationery 5,657 7,000 9,288
Monitoring 379 3,000 3,430
Toronto matter - 11,950
Toronto startup 1,672 10,000 -
Program development 1,060 - 1,642
Consulting 13,928 8,000 12,412
Amortization 1,054 1,097 810
290,220 268,663 277,132
Net revenue (expense) before the following: (3.608) 17.337 656
Programs for the benefit of all local bureaus:
Annual conference and meetings 6,009 7,500 6,988
Insurance 1.471 2.000 1,366
7.480 9,500 8,354
Net revenue (expense) (11,088) 7,837 (7,698)
Net liabilities at beginning of the year (155.562) (155,562) (147 864)
Net liabilities at end of year $ (166,650) $ (147.725) $ (155.562)
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